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PART A 
 

1. What do you understand by the word market? 

2. State the meaning of physical distribution.  

3.  What do you mean by marketing information? 

4.  Define demographic segmentation.  

5.  What is differentiated marketing?  

6.  List out the constituents of marketing mix. 

7.  What is a product? 

8.  What is meant by product modification?  

9.  State the meaning of “channel of distribution”. 

10. What is Industrial Stores? 

11. Define sales promotion. 

12. What is a free sample? 

13. Define pricing 

14. What is marketing mix? 

15. Define ‘‘Promotion’’. 

16. Define ‘‘Advertising materials’’. 

17. Define buying motives. 

18. What is geographic segmentation? 

19. What are consumer goods? 

20. What do you mean by target marketing? 

21. Define product management. 

22. What is product deletion? 

23. What is product differentiation? 

24. Define discount houses. 

25. What is Micro-marketing? 

26. Define Selling. 

27. What is concentrated marketing? 

28. What is Market segmentation? 

29. What do you understand by Product mix? 

30. What is Product line? 

31. What are the roles of Consumer Co-operative? 

32. What is a free sample? 

33. What is macro-marketing? 

34. Define buying. 

35. What do you mean by benefit segmentation? 

36. What is meant by undifferentiated marketing? 

37. What is marketing myopia? 
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38. Define business analysis. 

39. What is psychological pricing? 

40. What are the functions of middle men? 

41. What is scientific advertising? 

42. What is point of purchase advertising? 

43. What is media scheduling? 

44. Define ‘‘Marketing is a system”. 

 

PART B 

1. Explain the nature of marketing. 

2. Explain the needs for understanding buyer Behaviour. 

3. Explain the factors influencing buyer behaviour. 

4. Explain the concept of product life cycle. 

5. Explain the different kinds of packaging. 

6. Explain the major factors to be considered for selecting channels of distribution for 

industrial goods. 

7. Explain the difference between personal selling and advertising. 

8. Explain the role of marketing in business. 

9. Explain the different kinds of markets. 

10. Explain the importance of product line. 

11. Explain the factors affecting price of product. 

12. Explain the factors that affect the pricing decision of a product 

13. Explain the importance of promotion mix. 

14. Explain the different kinds of salesmen. 

15. What is meant by buying motives of consumers? Explain the various the various types of 

buying motives. 

16. Explain the steps in New Product Development. 

17. Explain different kinds of packaging. 

18. What are the factors you consider as important in deciding channel member? 

19. Explain the features of Modern Marketing concept. 

20. Describe the importance of Socio-economic segmentation. 

21. Describe the effectiveness of product life cycle in determining suitable marketing 

strategies. 

22. Explain the functions of a warehouse. 

23. What are the factors you consider as important in deciding channel members? 

24. Explain the difference between Personal selling and Advertising. 

25. Explain the features of product policy. 

26. Explain the elements of product policy. 

27. Explain the importance of personal selling. 

28. Describe the different media of Advertising. 

 

 

PART C 

1. ‘‘Marketing is a multiplier of economic development’’. Discuss. 

2. Discuss the importance of market segmentation in developing a marketing strategy. 

3. Explain the various functions of package. 

4. Discuss the interrelationship between marketing and other functional areas. 

5. Discuss the importance for buying motives in marketing. 

6. Explain the different stage of product life cycle. 

7. Explain the steps in new product development. 

8. Discuss the benefits of advertising to manufacturer and consumers. 



 

 Page 3 
 

9. Discuss the various Benefits of Segmentation. 

10. Explain the various functions of Branding. 

11. Explain the objectives and importance of physical distribution. 

12. Explain the characteristics of an effective advertisement. 

13. Explain the objectives and importance of physical distribution. 

14. Explain the different kinds of Advertising. 

15. Explain the components of marketing environment. 

16. Discuss the various levels of segmentation. 

17. “New product introduction is often the best strategy to arrest the decline in sales and 

profits”. Do you agree? 

18. Explain the choices available to manufacturers as regards channel of distribution and 

indicate the criteria of selection generally used. 

 

 


